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This unique text provides a broad introduction to qualitative analysis together with 
concrete demonstrations and comparisons of five major approaches. Leading scholars 
apply their respective analytic lenses to a narrative account and interview featuring 
“Teresa,” a young opera singer who experienced a career-changing illness. The 
resulting analyses vividly exemplify what each approach looks like in action. The 
researchers then probe the similarities and differences among their approaches; their 
distinctive purposes and strengths; the role, style, and subjectivity of the individual 
researcher; and the scientific and ethical complexities of conducting qualitative 
research. Also included are Teresa’s responses to each analysis of her experience. A 
narrative account from another research participant, “Gail,” can be used by readers to 
practice the kinds of analysis explored in the book. 
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“This unique work is a wholly absorbing adventure in comparative methodology. For the 
student, it will serve as an effective and informative introduction to a range of central qualitative 
methodologies. For the seasoned scholar, it provides a wonderfully nuanced view of the complex 
processes of decision making in qualitative inquiry. The book challenges us to grapple with 
major issues: the goals of our work, its functions in the social world, and its ethical implications. 
This is a landmark work in the development of qualitative inquiry.” 

—Kenneth J. Gergen, PhD, Swarthmore College 
 
“A powerful, richly nuanced, brilliantly innovative pedagogical intervention into the field of 
qualitative inquiry. This book is clearly written, grounded in case materials, and very accessible 
to students. The narrative is driven by the voices and insights of preeminent scholars, each an 
expert in one of five ways of doing qualitative analysis. This book represents the most innovative 
approach to date for teaching qualitative analysis. It will provide a starting place for the next 
generation of students who want to learn how to be well-grounded qualitative inquirers.” 

—Norman K. Denzin, PhD, University of Illinois at Urbana–Champaign 
 
“An extraordinary achievement. This is the book I will recommend to my quantitative colleagues 
when they ask, ‘Just what is qualitative research?’ Unlike other books that give steps for doing a 
qualitative study, Five Ways takes the reader into the thoughts and feelings involved in 
conducting research. The exciting, informative interactive discussions among the researchers and 
the participant provide unique insights. I will use Five Ways as the basic text in my qualitative 
courses.” 

—Donald E. Polkinghorne, PhD, University of Southern California 
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“This text addresses one of the most frequently asked questions in qualitative analysis: what is 
the difference between phenomenology, grounded theory, discourse analysis, narrative research, 
and intuitive inquiry? The authors explain the theory that underlies each approach and illustrate 
its application and the resultant findings, making the book a worthy text for a qualitative methods 
course. As an added bonus, the authors present the participant's reaction to the results of the five 
different analyses and discuss the ethical implications in terms of letting the participant speak for 
herself, issues of confidentiality, and tensions around interpretation of data. I would definitely 
use this book in my advanced qualitative research course.” 

—Donna M. Mertens, PhD, Gallaudet University 
 
“Not only do the authors look at a common data set in five different ways, but they also reflect 
on how all five analyses look to each of them, and these explorations are ‘looked back at’ by the 
participant from whom the data set was derived. This book provides an engaging and intimate 
view of the many selves it takes to bring qualitative analyses into being and the reflexive 
practices that contribute to the scientific and ethical integrity of research.” 
—Margarete Sandelowski, PhD, RN, FAAN, University of North Carolina at Chapel Hill 

 
Use Promotional  

Code 2E  
when Ordering 

15% 
OFF! 

CRITICAL ACCLAIM 


